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The ASEAN manufacturing sector posted its strongest 
improvement in over a year in September, 2025 as the 
S&P Global ASEAN Manufacturing Purchasing 

Managers’ Index (PMI) rose to 51.6 from 51 in August, 2025 
�e reading marked the highest expansion since July 2024 and 
con�rmed a modest but broad-based upturn in regional factory 
activity. Output and new orders expanded solidly, with demand 
recording its joint-fastest growth in nearly two-and-a-half years. 
Purchasing activity also increased at the strongest pace in 13 
months. Firms reported renewed hiring for the �rst time in 
seven months, though overall job creation remained marginal. 
Backlogs of work accumulated at the quickest rate in a year, 
pointing to rising pressure on capacity, S&P Global said in a 
press release.
 Inventories showed mixed trends, with pre-production 
holdings broadly unchanged, while post-production stocks fell 
as companies tapped into inventories to meet demand. Input 
costs rose further, though in�ationary pressures stayed 
historically moderate. Business con�dence improved to a six-
month high, as manufacturers cited stronger demand 
conditions and optimism for output growth over the coming 
year. “�e ASEAN goods-producing sector concluded the 
third quarter of the year on a strong note, underscored by solid 
expansions in new orders and output. Additionally, purchasing 
activity increased, and employment rose for the �rst time in 
seven months,” said Maryam Baluch, economist at S&P Global 
Market Intelligence. “Furthermore, the fresh accumulation of 
backlogs, coupled with the ongoing reduction of post-
production inventories, suggests that manufacturers should 
have opportunities to further expand their workforce.”
 “Although recent data indicates a slight increase in price 
pressures against a backdrop of easing monetary policy across 
much of the region and a strengthening demand climate, the 
rates remain historically muted. �is suggests that these 
pressures are manageable and unlikely to adversely affect 
demand,” added Baluch.

APPAREL | GLOBAL NEWS

China's manufacturing PMI rises

to 51.2 in Sept with stronger demand

Turkish manufacturing biz conditions

moderate further at Q3 2025 

Business conditions 
further moderated at 
the end of the third 

quarter (Q3) of the year 2025 
the Turkish manufacturing 
s e c t o r ,  a c c o r d i n g  t o 

manufacturing purchasing managers’ index (PMI) data from the 
Istanbul Chamber of Industry. �e headline manufacturing PMI posted 
46.7 in September, down from 47.3 in August to signal a further easing in 
the health of the manufacturing sector. Firms again recorded slowdowns 
in new orders and output and were reluctant to commit to hiring or the 
fresh purchasing of inputs, S&P Global Ratings, which compiled the 
data, said in a release. Meanwhile, in�ationary pressures strengthened, 
but remained muted relative to the respective series averages.
 Anecdotal evidence from the survey continued to signal a 
challenging demand environment for �rms. �is led to further 
slowdowns in new orders and exports, in turn resulting in a solid scaling 
back of manufacturing production. So�er new order in�ows meant that 
manufacturers were able to deplete outstanding business, which was 
reduced to the largest extent for almost a year. Firms were also le� with 
excess �nished products, which they added to inventories, resulting in 
the �rst increase in post-production stocks in three months. Given 
muted workloads, �rms were reluctant to take on additional staff in 
September, 2025 and noted a preference for using existing stocks of 
inputs to support production over the purchasing of additional 
materials. As a result, employment, input buying and pre-production 
inventories all moderated solidly at the end of the third quarter. 
Currency weakness again contributed to a rise in input costs in 
September. �e pace of in�ation quickened to a three-month high and 
was sharp, albeit still weaker than the series average. �is was also the 
case with regards to output prices, which increased at the fastest pace 
since April.

Global Cotton Stocks Hit 13-year Low
On China Decline: ICAC

The world’s co�on ending 
stocks for 2024–25 are 
expected to decline to the 

lowest level since 2011–12, driven by 
a steep fall in China’s ending stocks. 

However, global co�on lint demand and supply metrics for 2025–26 will 
remain broadly comparable to last month’s projections, the International 
Co�on Advisory Commi�ee (ICAC) said in its latest October 2025 
report. ICAC estimated world co�on production at 25.43 million tonnes 
and consumption at 25.4 million tonnes.
 Global co�on ending stocks for the recently concluded year decreased 
3.8 per cent to 15.37 million tonnes, largely due to China’s ending stocks 
falling 9 per cent to 7.89 million tonnes. China’s reliance on existing 
reserves has reduced import demand, causing its co�on imports to 
decline sharply by 65 per cent to 1.1 million tonnes. For 2025–26, China 
announced it will issue 200,000 tonnes of sliding tariff rate co�on import 
quotas to textile enterprises, the same as 2024.
 Outside China, stocks rose 2 per cent in the 2024–25 season. �e US 
reported a 9 per cent increase in ending stocks to 817,000 tonnes due to 
weaker-than-expected export demand, while Brazil and West Africa also 
recorded higher stocks, re�ecting favorable production conditions and 
slower shipment �ows as per the report.ICAC projected co�on prices to 
range between 63 cents and 97 cents per pound in 2025–26, with a 
midpoint of   77.6 cents.
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China's land-sea trade corridor cargo surges 70% in 9M 2025

C argo transport on the New International Land-Sea Trade 
Corridor soared by 70.3 per cent year-over-year (YoY) to 
1.09 million twenty-foot equivalent units (TEUs) in the 

�rst three quarters or nine months (9M) of 2025, according to the 
China Railway Nanning Group co, ltd. �e milestone of one 

million TEUs was reached in 247 days—the fastest pace since the 
intermodal rail-sea service began, Chinese media reports said 
quoting Zhao Jian, a member of the China Railway Nanning 
Group.
 He added that based on the current pace, the total annual 
volume is expected to surpass 1.3 million TEUs. �e corridor now 
facilitates exports from 75 cities across 18 provinces, linking 577 
ports in 127 countries and regions. As of August 2025, it handled 
1,316 product categories boosting high-quality development 
across western China, added the reports.

Vietnam's GDP Expands at 7.85% in Jan-Sep 2025

V ietnam’s gross domestic product (GDP) expanded at 7.85 
per cent in the �rst nine months of 2025. �e GDP 
growth accelerated to 8.22 per cent in the third quarter 

(Q3).�e economy expanded by 7.96 per cent in Q2 and by 6.93 
per cent in Q1 2025, Minister of Finance Nguyen Van �ang told a 
cabinet meeting recently. Manufacturing output increased by 
around 10 per cent in Q3 2025 and by 9.92 per cent in the �rst nine 
months. �e government aims at raising GDP growth to over 8 per 
cent in 2025, paving the way for double-digit growth in the next 
�ve years. �e nine-month GDP expansion ranks as the second-
strongest performance in the 2011-2025 period, only trailing 

behind the 9.44-per cent growth achieved during the same period 
in 2022, domestic media outlets reported.

Australia’s consumer sentiment fell to its lowest level in six 
months,  w ith the Westpac–Melbourne Institute 
Consumer Sentiment Index declining 3.5 per cent to 92.1 

in October from 95.4 in September, 2025. Con�dence has dropped 
6.5 per cent over the past two months. �e October index read is 
now at �rmly pessimistic levels, albeit still well above the very weak 
reads seen during the extended ‘cost-of-living’ crisis, according to 
Westpac. “Consumers appear to have been ra�led by recent updates 
on in�ation. ‘Partial’ measures released over the last month suggest 
annual in�ation has li�ed back towards the top of the RBA’s 2–3 per 
cent target range,” said Ma�hew Hassan, head of Australian macro-
forecasting at Westpac in an article titled, ‘Westpac-MI Consumer 
Sentiment Bulletin’. Although the Reserve Bank of Australia’s (RBA) 
decision to hold rates steady in September provided some relief, 
sentiment remained �rmly pessimistic.
  �e weakening was most pronounced in expectations for family 

�nances, with the ‘family �nances, next 12 months’ sub-index 
plunging nearly 10 per cent to 97.1—its lowest in over a year. 
Current assessments also fell 4.8 per cent to 82.1, suggesting that the 
boost from previous rate and tax cuts may be fading. Short-term 
economic outlook expectations slipped 2.5 per cent to 89.9, while 
longer-term views edged up 1.4 per cent to 94. Meanwhile, the ‘time 
to buy a major household item’ sub-index dipped 1.1 per cent to 
97.2, re�ecting continued caution in consumer spending ahead of 
the holiday season.
 Despite weaker con�dence, consumers remain largely 
unconcerned about job security. �e Unemployment Expectations 
Index dropped 2.9 per cent to 127.6. �at takes the index slightly 
below its long-run average but still broadly consistent with a stable 
labour market. “�e Reserve Bank Monetary Policy Board (MPB) 
next meets on November 3–4. With in�ation within the target range 
and monetary policy still a li�le on the restrictive side, the next rate 
move can reasonably be expected to be down. However, the MPB 
remains cautious, especially a�er the stronger than expected result 
for the August CPI indicator, and it will be sensitive to the �ow of 
data from here. A cash rate cut in November is far from assured, 
though neither is it off the table,” 
added Hassan. “And the longer the 
MPB delays further cuts, the more 
likely it is that it will end up cu�ing 
b y  m o r e  t h a n  i t  c u r r e n t l y 
envisages.”

Australia's Consumer Sentiment Hits Six-month Low Amid Inflation Fears
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Top 10 RMG products imported by Germany from World (in USD mn)

S. No. HS Code

1

Product label Imported from
World in 2024

Imported from
India in 2024

India's Share
in %

Total RMG 42458.8

18172.6

1610.5

534.6

3.8

2.9Sum of Top 10

2

3

4

5

6

7

8

9

10

610910

620342

611020

611030

620240

620462

610990

620140

610462

610463

T-shirts, singlets and other vests of co�on, kni�ed 
or crocheted

Men's or boys' trousers, bib and brace overalls, 
breeches and shorts, of co�on (excl. kni�ed ...

Jerseys, pullovers, cardigans, waistcoats and similar 
articles, of co�on, kni�ed or crocheted ...

Jerseys, pullovers, cardigans, waistcoats and similar 
articles, of man-made �bres, kni�ed ...

Women's or girls' overcoats, car-coats, capes, 
cloaks, anoraks, incl. ski jackets, wind-cheaters, ...

Women's or girls' trousers, bib and brace overalls, 
breeches and shorts of co�on (excl. kni�ed ...

T-shirts, singlets and other vests of textile 
materials, kni�ed or crocheted (excl. co�on)

Men's or boys' overcoats, car-coats, capes, cloaks, 
anoraks, incl. ski jackets, wind-cheaters, ...

Women's or girls' trousers, bib and brace overalls, 
breeches and shorts of co�on, kni�ed ...

Women's or girls' trousers, bib and brace overalls, 
breeches and shorts of synthetic �bres, ...

3013.9

2842.0

2444.2

2297.8

1696.6

1628.6

1397.4

987.6

936.9

927.6

234.1

51.0

101.0

15.2

3.2

33.5

22.0

2.0

58.4

14.3

7.8

1.8

4.1

0.7

0.2

2.1

1.6

0.2

6.2

1.5

Source: UN Comtrade 2025
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India pleased with The UK FTA; keen
to have trade pact with The US: Jaishankar 

E xternal Affairs Minister Shri S Jaishankar spoke of 
learning lessons from India’s initial free trade agreements 
(FTAs) with ASEAN nations, terming them as 

economies that competed with India and provide a pathway for 
Chinese goods to enter the Indian market. He said India should 
focus on signing. FTAs with countries having predictable 
economies, and which are non-competing.  In this context, the 
minister said New Delhi is pleased with the FTA it has inked with 
the United Kingdom (UK). He said India is keen to have FTAs 
with the European Union (EU) and United States (US), which 
have deep, sustainable, and predictable market economies, but 
its "red lines" should be respected.  In recent years, New Delhi 
had revisited and reviewed its trade agreements with East Asian 
countries, apart from having walked out of negotiations for the 
Regional Comprehensive Economic Partnership (RCEP) in 
2019. 

 Addressing a session at the Kautilya Economic Conclave 
here, Shri Jaishankar bemoaned that the “global needle” has 
moved much more towards competition than cooperation with 
major powers tending to “weaponise almost everything.” �ere 
is much less reticence among major powers to use a tool if it's at 
their disposal in their toolkit, he said. 

  �e minister also maintained that the Quad grouping was 

"alive and well", and the engagement between 
its bureaucrats has continued. On the India-
US trade agreement, he said, “Whatever 
happens at the end of the day, there has to be a 
trade understanding with the US.” �is is not 
just because it is the world’s largest market, but 
also since much of the world had reached 
those understandings with the US. But there 
has to be an understanding where India’s red 
lines are respected,  Shri  Jaishankar  said. 

  “In any agreement, there are issues that you 
can negotiate and there are issues that you 
can’t. We are pre�y clear about that. We have 
to �nd that landing ground and that is the 
conversation that has been going on (with the 
US) since March,” the Minister said. 

 �e External Affairs Minister spoke of the 
need for India to diversify its trade, but 
pointed out that most of New Delhi’s initial 

FTAs were with the ASEAN grouping or its individual member 
states. But these are economies which compete with India, and 
the nature of their supply chains is such that they also provide a 
pathway to Chinese goods, he pointed out. “So, I would very 
honestly say our focus should be on FTAs with economies that 
are not competitive, where there is really deep sustainable 
predictable and real market economy which is why we are 
pleased with the (FTA) with UK, which is why we are serious 
about the EU FTA, which is why we are striving for an 
understanding with the US,” he said. 

    �e Minister spoke of the contradictions in the current 
world system emerg ing f rom a third of  the world’s 
manufacturing shi�ing to one country, the US becoming not just 
self-sufficient in energy but an exporter and champion of fossil 
fuels, which has come to guide its foreign policy, while China 
leads in renewals. He underlined the role of big technology 
companies and their in�uence, but mostly spoke of India’s 
concerns with the narrowness and fragility of supply chains and 
dependence on single markets. In terms of competition for 
resources, the one for rare earth and critical minerals has become 
a major factor among nations, Shri Jaishankar said. He added 
that technology controls, which many thought were a thing of 
the past because of globalisation, have returned. He also spoke of 
social reactions to the mobility of workers.
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Cabinet Approves Export Promotion Mission
To Strengthen India's Export Ecosystem Wit
 An Outlay Of Rs.25,060 Crore

he Union Cabinet chaired by the Hon’ble  Prime Minister, TShri Narendra Modi has approved the Export Promotion 
Mission (EPM) — a �agship initiative announced in the 

Union Budget 2025–26 to strengthen India’s export 
competitiveness, particularly for MSMEs, �rst-time exporters, and 
labour-intensive sectors. 
 �e Mission will provide a comprehensive, �exible, and digitally 
driven framework for export promotion, with a total outlay of 
Rs.25,060 crore for FY 2025–26 to FY 2030–31. EPM marks a 
strategic shi� from multiple fragmented schemes to a single, outcome-
based, and adaptive mechanism that can respond swi�ly to global 
trade challenges and evolving exporter needs.
  EPM is anchored in a collaborative framework involving the 
Department of Commerce, Ministry of MSME, Ministry of Finance, 
and other key stakeholders including Financial Institutions, Export 
Promotion Councils, Commodity Boards, industry associations, and 
state governments.
 
�e Mission will operate through two integrated sub-schemes:
  focuses on improving access to •  NIRYAT PROTSAHAN –
affordable trade �nance for MSMEs through a range of instruments 
such as interest subvention, export factoring, collateral guarantees, 
credit cards for e-commerce exporters, and credit enhancement 
support for diversi�cation into new markets.
 •  NIRYAT DISHA – focuses on non-�nancial enablers that 
enhance market readiness and competitiveness, including export 
quality and compliance support, assistance for international 
branding, packaging, and participation in trade fairs, export 
warehousing and logistics, inland transport reimbursements, and 

trade intelligence and capacity-building initiatives.
 EPM consolidates key export support schemes such as the Interest 
Equalisation Scheme (IES) and Market Access Initiative (MAI), 
aligning them with contemporary trade needs.
 �e Mission is designed to directly address structural challenges 
that constrain Indian exports, including:
 Limited and expensive trade �nance access,Ø 
  High cost of compliance with international export standardsØ

  Inadequate export branding and fragmented market access Ø

  Logistical disadvantages for exporters in interior and low-Ø
export-intensity regions.
 Under EPM, priority support will be extended to sectors impacted 
by recent global tariff escalations, such as textiles, leather, gems & 
jewellery, engineering goods, and marine products. �e interventions 
will help sustain export orders, protect jobs, and support 
diversi�cation into new geographies. 
 �e Directorate General of Foreign Trade (DGFT) will act as the 
implementing agency, with all processes — from application to 
disbursal — being managed through a dedicated digital platform 
integrated with existing trade systems.
 
�e Mission is expected to:
  Facilitate access to affordable trade �nance for MSMEsØ  
   Enhance export readiness through compliance and Ø
certi�cation support
   Improve market access and visibility for Indian productsØ

   Boost exports from non-traditional districts and sectors Ø

  Generate employment across manufacturing, logistics, and Ø
allied services.
 EPM represents a forward-looking effort to make India’s export 
framework more inclusive, technology-enabled, and globally 
competitive, aligning with the vision of Viksit Bharat @2047.

EPCs meet Hon’ble 

Prime Minister

A meeting chaired by the Hon'ble Prime Minister was held 
in New Delhi with selected representatives of various 
industry sectors, that contribute majorly to India’s exports. 

�e objective of the meeting was to obtain inputs and suggestions 
on the measures that are required for increasing India’s 
competitiveness in the global trade. 
 �e Hon’ble Prime Minister Shri Narendra Modi assured 
exporters that the government will provide all necessary assistance 
to strengthen India’s position in the global trade, as the Centre 
prepares a series of measures to ease credit access and simplify 
compliance requirements for exporters and importers. 
  �e Hon’ble Prime Minister interacted with the Chairmen of the 
export promotion councils from key sectors like apparel, leather, 
gems and jewellery, handicra�s, engineering, and seafood. �e 
meeting was a�ended, among others, by the Finance Minister Smt. 
Nirmala Sitharaman, the Commerce and Industry Minister Shri 
Piyush Goyal,  the Cabinet Secretary Shri TV Somanathan.

 �e Chairman AEPC Shri Sudhir Sekhri highlighted the 
concerns of the garment industry while sharing his perspective on 
the current and evolving scenarios. He also thanked Hon’ble Prime 
Minister and other councils of ministers for continued support and 
encouragement to the garment industry.
  Shri Sekhri also presented A T Kearney Report on 
‘Increasing competitiveness of Indian textiles and apparel 
industry’ to the Prime Minister Office.
 1. Critical need to facilitate access of collateral free loan to 
MSMEs and to simplify the banking regulations for exporters
 2. Need to a�ract investment in weaving and processing segment 
of the textile value chain.
 3. Need to a�ract investment in indigenous machinery and 
equipment & capacity building for MSMEs.
 4. Need to a�ract investment in sustainable and clean 
manufacturing.
 5. Request to provide Accelerated Depreciation on capital 
investment under the Income Tax for Apparel Exporters.
 6. Request to strengthen skilling infrastructure for apparel 
manufacturing industry.
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Global South must unite to combat rising
global trade uncertainty: Shri Piyush Goyal

India’s Commerce and Industry Minister Shri Piyush Goyal 
has called on the Global South to speak with one voice to 
address rising uncertainty, inequality and distrust in the 

global trading system, warning that the rules-based order was 
under strain from unilateral measures and protectionist barriers. 

 Speaking at the 16�� Session of the United Nations 
Conference on Trade and Development (UNCTAD) in 
Geneva.  Shri Goyal said the world was experiencing “an era of 
profound trust de�cit” across multilateral institutions, 
international bodies, and even nations. Tariff and non-tariff 
barriers, non-market practices, and over-concentrated supply 
chains were eroding con�dence in the global trading system, he 
added. “A lot of non-market practices are coming into play... 
�ere's an over-concentration of supply chains, 
both at the source and at times on the demand 
side. Also, there's a dilution of the special and 
differential treatment that was provided when 
the WTO was originally set up,” he said.

 Various countries' unilateral restrictions on 
technology and services “are all out there in the 
open for all of us to see”, Shri Goyal said, adding 
that these challenges hit developing nations the 
hardest. In August, 2025. US President Donald 
Trump imposed an additional 25% tariff on 
Indian goods, owing to New Delhi’s oil imports 
from Russia. �is followed an earlier 25% 
‘reciprocal tariff ’ announced in April as part of 

Washington’s broader push to 
curb trade imbalances. �e 
higher duty has hurt India’s 
ex por t  sector,  par t ic ular ly 
labour-intensive industries such 
as textiles, leather, gems, and 
j e w e l l e r y.  � e  i m pac t  w a s 
evident in September, 2025 the 
�rst full month under the new 
tariff regime, when India’s goods 
exports to the US fell 11.9% year-
on-year to $6.02 billion, and 
from $6.41 billion in August, 
2025.

 �e US has also tightened visa 
rules, hiking the one-time fee for 

H-1B visa applications from $1,000 to $100,000 and sowing 
chaos in India's IT services sector, among others. �e US is 
India’s largest single export market, accounting for about 2% of 
GD During his address, Shri Goyal also criticized developed 
countries for failing to deliver on the climate �nance 
commitments they made at the 2015 Paris Agreement, noting 
that the promised $100 billion a year in low-cost or grant-based 
funding was yet to materialize.“I do think, despite several 
promises made at Paris at Cop 21, the developed countries have 
not yet ful�lled their end of the bargain,” he said. “We still have to 
see technologies coming from the developed world to help less 
developed countries in their �ght against climate change,” he 
added.
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